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DESCRIPTION OF INTERVENTION ACTMTIES

In the Control site, there were no Power Play! activities conducted at all, but the schools
were free to offer other nutrition education during this period. In the school-only site, teachers and
the Child Nutrition staff worked together to offer at least ten different Power Play! activities. Some
involved the cafeteria and the community, such as planning the school lunch menu and locating
fruits. and vegetables in different sections of the supermarket. In the school + community site,
schools offered students the same group of at least ten Power Play! activities. In addition,
community organizations conducted Power Play! activities in four additional channels that reach
children and parents. The types of activities to which children and parents were exposed are
highlighted below.

Power Play! Intervention Activities

Community Youth Organizations
(school + community site only)

. Girl Scout Council Power Play! Patch

program
. Boys and Girls Club Power Play! activities
Farmers' Markets (school + community site only). Power Play! Games. Special Power Play! displays. Fruit and vegetable donations to schools. Visits to schools. Special contests
Power Play! Day Community Event
. Community organizations sponsored student

teams to exhibit chosen school recipes. Local celebrities. Local organizations sponsored booths with
crafts, contests, exhibits. Power Advertising! competition judged

Schools (occurred in school-only site and
school + community site)

. Teachers and Child Nutrition Staff
jmplemented 10 of 14 pre-selected classroom
activities for students

Media (school + community site only)
. Local TV station aired four Health Bites during

children's primary viewing hours (3 a-second
PSAs featuring the Power Play! message)

. Local paper featured story on Power Play! Day
special event

Supermarkets (school + community site only). Special in-store Power Play! displays. Power Play! recipe cards. Newspaper ads featuring Power Play!. Store tours. Coloring contests. Fruit and vegetable donations to schools

A feature of the school + community site was a special event created by community leaders.
The Salinas Valley 5 a Day Coalition designed an event in which each school participating in the
Power Play! study would be "adopted" by a Coalition member organization. The member would
then work with a small group of students selected by the teachers. Together, each member and
student group were to create an original school Power Play! recipe, then plan and assemble an exhibit
to be manned by the students on Power Play! Day. The Coalition decided that the sponsoring
organization could spend no more than $500 for the booth materials, excluding food costs. The
purpose of this activity was to engage the children in learning business concepts of marketing,
merchandising, and promotion, as well as learning more about fruits and vegetables. The children
were involved in preparing large volume recipes and handing out samples and printed recipes to the
over-600 people attending Power Play! Day. Participating students wore Power Play! tee shirts and
received the new Kids... Get Cookin' cookbook as gifts.
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